Manager Sales - Weekly report

Report date

26-09-2016

Manager name

Anand Kumar Netha

Details of the booking taken for the quarter.

Sl. Project | Flat/Villa | Booking Customer name Booking
No. date form signed
1 | PMR-Il | 511 10-07-2016 | Mr.Subramanyam Yes
2 | PMR-II | 513 10-07-2016 | Ms.Swetha M ohanthy Yes
3 | PMR-II | 612 10-07-2016 | Mr.Vijayanth Singh Yes
4 | PMR-Il | 110 13-07-2016 | Jagish Deshmukh Yes
5 | PMR-Il | 510 13-07-2016 | Vaman Deshmukh Yes
6 | PMR-II | 806 15-07-2016 | B C Hgjelal Sadana Yes
7 | PMR-Il | 610 17-07-2016 | Anuroop Chowdhary Yes
8 | PMR-II | 311 18-07-2016 | Jeevan Yes
9 | PMR-Il | 609 23-07-2016 | Trinadha Rao Yes
10 | PMR-Il | 710 28-07-2016 | Rajesh Kumar Yes
11 | PMR-II | 611 07-08-2016 | Shak Pasha Yes
12 | PMR-Il | 419 10-08-2016 | Sangeeta/ Naina Hoora Yes
13 | PMR-Il | 216 19-08-2016 | Lalitha/ Sanjeeth Singh Yes
14 | PMR -1l | 308 20-08-2016 | Mrs Ladlitha Yes
15 | PMR -1l | 608 26-08-2016 | Amarendra Mohanty Yes
16 | PMR-II | 414 27-08-2016 | G. Satish Yes
17 | PMR-II | 613 28-08-2016 | P. Ramchandra Rao Yes
18 | PMR-II | 712 28-08-2016 | Ansari Yes
19 | PMR-II | 615 31-08-2016 | Rama Krishna Yes
20 | PMR-II | 415 31-08-2016 | Misbha uuddin (Waseem) Yes
21 | PMR-II | 413 31-08-2016 | Amit Mondal Yes
22 | PMR-II | 812 31-08-2016 | Ramana Yes
23 | PMR-II | 111 12-09-2016 | Walter Yes
24 | PMR-II | 709 12-092016 | Deepak Kumar Yes
25 | PMR-II | 115 15-09-2016 | Fernandes Yes
26 | PMR-II | 519 25-09-2016 | Anand No
27
28
29
Top 5 prospects
S. no. | Project Prospect name Smart summary
1 PMR-Il | Ravi Tga Cust interested in 3 bhk, B-block, Need 1 week
time.
2 PMR-11 Prasanna Customer interested 3 bhk after one week she
will decide in C Block
3 PMR-11 Karthick Chava Heisinterested in 810, he will come next week
with family after that he will decide.
4 PMR-II | Darsan Bhatt Customer isinterested 708, booking form
pending
5 PMR- Il | Anil CH Customer interested 3 bhk after one week he will




| | | | decide. |
Note: 1.Report to be printed one day before meeting. 2. Effort must be made to identify top 5
prospects. 3. They may repeat in subsequent weeks.




